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A CON TO REMEMBER

Every show organizer knows that a successful convention typically means that
at peak times, the conference rooms are filled and the masses are converging
on the show floor. The San Diego Comic-Con (SDCC) has those elements —
and more — and the consumer press is taking notice. This year, it was hard
to find a mainstream pub that didn’t make at least a minor mention of the
Con — the show was mentioned everywhere from The New York Tines to the
pages of People magazine.

What's the draw? The Buzz (being the authority on all things buzzy, natch)
thinks it's the combination of the diverse audiences that the event draws
(everyone from comic book fans to librarians o “Twilight” diehards were at
the event this vear), plus the obvious allure of star power. This year’s show
drew celebs like “Twilight” star Robert Pattinson and the cast of TV shows
including “Diexter.” The event has evolved from a small comic book conven-

| tion in the 1970s to “the” place 1o promote new movies and other projects.
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acceptable — nay, encouraged — to dress like this gal?




